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Financial Highlights

REVENUE MIX
Fiscal 2009

TELEVISION
56%
RADIO
36%

OUTDOOR
ADVERTISING

8%

Q1-FY 10

FY 09

$905.7 M
EBITDA $96.8 M $293.1 M
Net earnings® $56.2 M $155.2 M
EPS (basic)® $1.00 $2.77

Revenue $250.7 M

Astral Media Starts Fiscal 2010

Corporate Highlights
53 consecutive quarters of profitable growth

Well-balanced and diversified revenue mix

Favourably positioned in a recovering economy
and advertising market

Canadian deployment of powerful global brands
such as HBO, Virgin Radio and NRJ

Strong and stable management team
Healthy balance sheet

Strong free cash flows

(03]

Consolidated Financial Results

®

With Robust Results (in thousands of $ except for per-sharedata) | Q1—FY 10 | Q1-FY 09@ FY 09 FY 08®@
Revenues 250,685 | 244,483 905725 865,370
“Our relentless focus on execution and on offering our consumers Operating expenses 165,424 | 169,028 612,582 578,477
i i . i Part Il licence fees accrual reversal (11,552) - - -
and advertisers the best media products in pay and specialty
- - o . EBITDA 96,813 75,455 293,143 286,893
.teIeV|S|o.n, radio and o.utdoor ;dverUsmg contlrlbuted toan - Depreciation and amortization 7,584 6,396 26.218 22,508
impressive start to this new fiscal year. Despite the economic Interest expense, net 7,189 10,518 36,968 37,465
challenges the industry has faced this past year, our sustained Restructuring charges - - 4,383 -
investments in branding, programming and sales initiatives IEamings before income taxes gg’%g ig'g; Zig.gzla Zgg.ilisg
. . . ncome tax provision » b » »
have started to yield tangible benefits and have helped to further P
Strengthen the customer experience across our brands and Net earnings from continuing operations™ 56,244 39,605 155,234 148,795
platforms. Other initiatives, such as the launch of online Basic earnings per share” 1.00 0.71 2.77 2.64
programming with Bell TV, new HD channels, the deployment Diluted earnings per share® 0.99 0.70 2.75 2.60
of Canada’s first national digital outdoor advertising network as ‘
. B Weighted-average number
well as the return of “Les Grandes Gueules” on the NRJ network of shares - basic 56,212 56,010 56,100 56,257
this month, should have a positive impact on our results in Weighted-average number
. . of shares - diluted 56,866 56,472 56,543 57,206
Fiscal 2010.
(1) The above consolidated financial
results exclude the following:
lan Greenber Non-cash future income tax recovery
g
; . . resulting from future income tax
President and Chief Executive Officer rate changes enacted by the
January 14, 2010 Ontario Government 8,397 - 81,970 28,259
Impairment charge on
broadcast licences - - (399,459) -

(2) Comparative figures have been restated to reflect the adoption by the Company of Section 3064
of the Canadian Institute of Chartered Accountants’ Handbook.



Profile

Astral Media is a leading Canadian media company, reaching people through a combination of highly targeted media properties in television, radio,
outdoor advertising, and interactive media. The Company is the country’s largest broadcaster of English- and French-language pay and specialty
television services and operates, on its own or with partners, 20 television services, including The Movie Network/HBO Canada, Super Ecran, Family,
Canal Vie, Canal D, VRAK.TV and TELETOON. Astral Media is also Canada’s largest radio broadcaster with 83 licensed radio stations in 8 provinces,
including NRJ, RockDétente, Virgin Radio, EZ Rock and The Bear. Astral Media Outdoor is one of Canada’s most dynamic and innovative outdoor
advertising companies with nearly 8,000 faces located in the largest markets in Québec, Ontario and British Columbia. The Company also operates
over 100 websites with a high level of interactivity and a variety of different products and services online. Astral Media employs approximately
2,800 people at its facilities in Montréal, Toronto, and a number of cities throughout Canada. The shares of Astral Media Inc. trade on the Toronto Stock

Exchange under the ticker symbols ACM.A/ACM.B.

Television

Canada’s largest pay and specialty
television broadcaster.

20 television services owned in whole
or in partnership.

Several of the most popular and
exciting television brands in Canada.

Q1-REVENUES
(in thousands of $)

Q1-EBITDA®Y
(in thousands of $)

$141,227
$133,439
$129,499
$56,608
$43,908
$47,154

2010 2009 2008 2010 2009 2008

(1) Television EBITDA for FY 10 includes Part Il licence fees
accrual reversal of $3,154.

Contacts

Astral Media Inc.

2100, rue Sainte-Catherine 0.
Bureau 1000

Montreal, Quebec

Canada
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Analysts and investors
Claude Gagnon

Senior Vice-President

and Chief Financial Officer
514-939-5000
cgagnon(@corp.astral.com

83 radio stations in 45 markets

9 million listeners each week

Most sought-after radio brands: NRJ,
RockDétente, Virgin Radio, EZ Rock
and The Bear

Q1-REVENUES
(in thousands of $)

Q1-EBITDAY
(in thousands of $)

$89,165

$89,858

$39,536
$30,656

$17,058
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2010 2009 2008 2010 2009 2008

(1) Radio EBITDA for FY 10 includes Part Il licence fees
accrual reversal of $8,398.

Medias

Alain Bergeron
Vice-President,

Corporate Communications
and Chief Marketing Officer
514-939-5008
abergeron@corp.astral.com

Outdoor
Advertising

8,000 strategically located advertising
faces in key markets of Québec,
Ontario and British Columbia
National Digital outdoor advertising
network of 22 faces in Canada’s top
three advertising markets

Q1-REVENUES Q1-EBITDA

(in thousands of $) (in thousands of $)
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